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A cognitive process



CONTINENTAL EUROPE

FRANCE – Grenoble School. 

Référentiels / 

Policy frame of reference

/ Bruno Jobert, Pierre Muller 

(1987); 

ITALY – Claudio M Radaelli,

récits (2000);

Giandomenico Majone,

argument and persuasion in 

political process (1989);

GERMANY –Renate Maynt, 

network approaches (1993);

Gerhard Lehmbruch (1995a, 

1995b), 

Franz-Urban Pappi (1995),

David Knoke (1996), 

Steuerungstheorie (Giraud, 2002). 

UK
Andrew G. Jordan, 

Jeremy J. Richardson (1983),

Singer (1990), 

policy communities; 

David Marsh,

Roderick A. W. Rhodes (1992), 

Martin J. Smith (1993), 

Keith Dowding (1995),

Mark Tatcher (1998), 

policy networks;

Emery M. Roe’s (1998), 

narrative policy analysis.

USA
Richard Hofferbert (1974), 

open-systems frameworks; 
Paul A. Sabatier (1988),

Hank Jenkins-Smith (1993),

public advocacy coalitions; 

Peter A. Hall (1993), policy paradigms; 

John Kingdon (1984),

Nikolaos Zahariadis (2007), 

multiple streams framework; 

Hugh Heclo (1978), issue networks; 

Frank R. Baumgartner,

Bryan D. Jones (1993), 

punctuated-equilibrium theory 

applied to political science; 

Everett M. Rogers (1983), 

Frances Stokes Berry,

William Berry (1990; 1992; 2007), 

innovation and diffusion models .

Cognitive approaches…



RÉFÉRENTIEL APPROCHE 

Policy frame of reference

Bruno Jobert and Pierre Muller (1987)
Institut d’Études Politiques 

de l’Université de Grenoble

Alain Faure, Gilles Pollet, Philippe Warin, 

Olivier Mériaux, Andrew Smith, 

Jean Leca, Yves Surel,

Vivien A. Schmidt…









Policy

reference

frame

Ideas in action



(1) Pay attention to global-sectorial reference 
frames.
(2) You need good mediators.
(3) Decisions based in good research.
(4) Articulate the three cognitive dimensions 
(cognitive, normative and instrumental).
(5) Create proper organizations and allocate 
resources.
(6) Establish appropriate norms and standards.



(7) Promote good learning, training and 
cooperation.
(8) Combine national and local levels.
(9) Promote learning demonstration sites.
(10) Evaluate and ensure evidence and insight in 
people’s well-being perspective.
(11) Manage the evolution of your reference 
frame.
(12) Good knowledge and policy transfer.
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Cognitive dimension

A Portuguese 

textbook

2004



Research

INDEX OF PORTUGUESE 

LANGUAGE AND PORTUGUESE 

SPEAKING AUTHORS 

FOCUSED ON SOCIAL 

MARKETING (2019…)

1998-2020

134 authors

91 studies



Special issues

on journals published

in Portuguese 

speaking countries

Scientific publishing



Conferences
International Seminar

about Social Marketing, 

Fundação CEBI-Equal, 

Lisbon, 2004

ESMA Conference, 

Lisbon, 2012



Courses

First Post-Gradutaion

Course, 2002, University

Institute of LIsbon

Social Marketing chair on

the Public Management 

Course, 2009-2020, 

Institute for Public and

Social Policy, University

Institute of LIsbon Lisbon Social Marketing 

included in several

Marketing chairs



Network



Communication

Website

2007
marketingsocialportugal.net/

www.facebook.com/MarketingSocialPortugal

Facebook

Newsletters

Emailing

https://marketingsocialportugal.net/
https://www.facebook.com/MarketingSocialPortugal


Instrumental dimension

Studies (1998-2020)

56 downstream
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Instrumental dimension

Upstream

interventions

Contacts, Letters, Meetings, 

Proposals:

President of the Republic

Prime Minister, Government

Minister of Health

Parliament, MPs
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